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portion of these consumable goods somehow must be made available. At the present time the service of carrying an adequate stock of these goods which consumers want, and of delivering them to consumers on request in such amounts as are needed, is rendered by the retailer.
To cater to the extremely large variety of food wants of a community of consumers requires that successful grocers carry on their shelves hundreds of varieties of food brought together from all parts of this country and to a considerable extent from other lands. Thus in tracing the origin of each of the products which the city consumer buys it is found that coffee comes from Brazil; tea from China, India, or Japan; sugar from Cuba; spices and bananas from tropical lands; oranges from California; grapefruit from Florida; apples from the states of the Northwest; cantaloupes from California and Colorado; peaches, apricots, pears, prunes, raisins, almonds, walnuts, and other items from California; cotton, peanuts, sweet potatoes, and many vegetables from the southern states; rice from Louisiana and Texas; flour and wheat from the Dakotas, Minnesota, Kansas, and Nebraska; hogs and pork products from Iowa, Nebraska, Illinois, and Indiana; and so the list of special producing regions might be continued almost indefinitely.
When the consumers' wants for clothing are considered, it is found that here also great variety and many qualities are sought by those whose tastes and customs, not to speak of their means and judgment, are exceedingly variable and different. The simplest kind of classification of clothing shows impressively the numerous items which constitute the basis of customary dress, as the following indicates.
CLOTHING NECESSITIES OP THE AMERICAN FAMILY1
1.  Suits, dresses, shirtwaists, waists, etc.
2.  Underclothing.
r, C. W-: Adapted from The Business of the Ijowehold, p. 62.   J. B, Lippincott CQT